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Magazine

The only magazine dedicated to the people, places and things

that make Newport Beach unique, Newport Beach Magazine

offers unparalleled coverage of Orange County’s most upscale

and vibrant community. With engaging and informative

editorial, along with stunning photography, Newport Beach

Magazine is the premier publication for the residents and visitors

to this jewel in the California Riviera. As well, Newport Beach

Magazine is the most targeted and effective way for advertisers to

reach this valuable and affl uent market.



2013 media kit

250 BROADWAY STREET 
LAGUNA BEACH, CA 92651 

TEL 949-715-4100 FAX 715-4106

Magazine
Unsurpassed Coverage of Newport Beach

Circulation and Distribution

Highly targeted and effective distribution in Newport Beach, allowing advertisers to 
reach a qualified and valuable audience of residents, visitors, and local leaders. 

Total Copies per issue		  23,000

Total Readership per issue		  80,500

Home Delivery: Delivered to 15,000 single family homes valued in excess of $1.5 
million, reaching Newport Beach’s most affluent residents and communities, including:

•	 Corona del Mar	 •  Newport Coast

•	 Peninsula Point	 •  Lido Island

•	 Cameo Shores	 •  And many more…

Hotel Distribution: Reaching the affluent visitor to Newport Beach, 
with distribution in key luxury hotels, including:

•	 Balboa Bay Club & Resort	 •  The Island Hotel

•	 Hyatt Newport Beach	 •  Pelican Hill Resort

•	 Fairmont Newport Beach	 •  And more…

Targeted Distribution: Reaching key influencers and businesses, including:

•	 Real estate offices	 •  Doctors and medical offices

•	 Luxury auto dealers	 •  Salons & Spas

•	 Key community events	 •  And more...

Newsstand: Newport Beach Magazine is available at selected newsstands and 
bookstores, including Barnes & Noble, Gelson’s, Bristol Farms, and local airports. 

Online Distribution & Visibility: Every issue of Newport Beach Magazine is available 
online in its entirety on the Firebrand websites, digital portals, and newsletters.  
All magazine advertisements are hot-linked, offering exceptional visibility and response.
Additional readers consume the magazine via the Newport Beach Magazine App
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Based around Dr. Andrew Weil’s anti-
inflammatory diet and offering vegetarian, vegan 
and gluten-free menu options, True Food Kitchen 
may sound like a health food joint to those who 
haven’t dined there, but the concept is actually to 
use the best ingredients possible to create truly 
delicious cuisine for brunch, lunch and dinner. The 
restaurant sources high-quality grains, vegetables, 
wild caught fish, certified Angus natural beef and 
free-range chicken. The menu changes seasonally 
and features locally or regionally sourced products. 

The restaurant’s ambiance is as light and fresh 
as the fare, with a clean, open layout, bamboo 
accents and an outdoor patio and lounge 
surrounded by foliage. 

 On my recent visit, the caramelized onion 
tart topped my list of starters. Featuring smoked 
garlic, black fig and gorgonzola, it was a flavorful 
beginning to our meal. While kale is not usually 
found on salad menus, True Food’s shredded 

Tuscan kale salad with lemon, Parmesan and 
breadcrumbs is tangy and tasty. A newer item 
on the menu, the gluten-free cheese ravioli 
features roasted squash, Brussels sprouts and 
Parmesan mushroom broth, but my real entrée 
favorite was the panang curry. Made with 
brown rice, potato, broccoli, ginger, carrot, 
mushroom and coconut shellfish broth, and a 
choice of tofu, chicken or shrimp, the curry has 
the perfect kick to it.

Just in time for spring, True Food has also 
revamped its weekend brunch menu, adding a 
host of items, such as a gluten-free spice carrot 
muffin; Goji berry granola with Greek yogurt, 
banana, dried blueberries, walnuts and puff 
brown rice; whole grain hot cereal; gluten-free 
quinoa johnny cakes and more. 

True Food mixes up freshly squeezed 
cocktails, such as the signature Spontaneous 
Happiness with ginger and vanilla infused 

sochu, St. Germain Elderflower and fresh lime. 
I preferred the refreshing Flower Child, made 
with juniper green organic gin, St. Germain 
Elderflower, pineapple juice, honey lemonade, 
fennel and mint. The menu also features non-
alcoholic refreshments, such as the green Kale 
Aid with kale, apple, cucumber, celery, lemon 
and ginger juice. 

The dessert menu is no exception to the 
entrée menu, offering gluten- and dairy-free 
delicacies. The flourless chocolate cake is not-
to-be-missed: With 72 percent cocoa, plus 
vanilla ice cream and caramel, the cake itself is 
the perfect combination of taste and texture—
crispy on the outside, moist on the inside. 

Warmer weather means True Food’s large 
outdoor seating area will be back in full swing, 
complete with a living herb garden wall—the 
perfect spot to enjoy the new brunch menu, 
lunch or an early dinner. NBM

Truly Fresh
True Food Kitchen stays fresh with seasonal menus and new weekend brunch selections.

By Micaela Myers 

NB eats
cheap & chic

True Food Kitchen, 451 Newport center Dr.; 949-644-2400; truefoodkitchen.com
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Peruvian pink opal ring with swirls of sparkling 
white topaz, set in 18-karat yellow gold,  price upon 
request, at A’maree’s and jjnumber8.com.

Leaf lace halter gown, $7,900, at Valentino, 
South Coast Plaza.

Sleeveless silk organza embroidered deep V-
neck dress, $5,150, at Oscar de la Renta, South 
Coast Plaza.

Rue de Paris bustier dress in heavy silk 
gazar, $8,000, at Dior, South Coast Plaza.

PRETTY IN PASTELS
You won’t fade into the crowd with these pale hues. 

By JULIE FRENCH

Double flower ring with .68 carats of round brilliant yellow diamonds and 3.03 
carats of round brilliant pink diamonds set in white and rose gold, price upon 
request, at Lugano Diamonds.

NB
TREND
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SIMA’S 23rd AnnuAl WAterMAn’S Weekend rAISeS 
More thAn $400,000 In donAtIonS 

Nearly 700 professional surfers, surf industry VIPs and others came together Aug. 10 - 11 at the SIMA Environmental Fund Waterman’s Weekend 
charity event, where they raised their golf clubs, cocktail glasses and more than $400,000 to protect oceans and surf breaks in Orange County 
and around the globe. A day of golfing took place at Monarch Beach Golf Links the first day, and the Waterman’s Ball was held at The Ritz-Carlton, 
Laguna Niguel the following evening, where tribute was paid to big-wave surfer Shane Dorian (named Waterman of the Year), world-renowned 
ocean explorer and filmmaker Jean-Michel Cousteau (Environmentalist of the Year) and the late surfing hall of famer and forecaster Sean Collins. 
Also honored was Billabong’s Paul Naude, for 12 years of dedication and service to SIMA. —A.B.

1 shane Dorian accepting his Waterman of the Year award from Kelly slater 2 Glenn Brumage, Robert “Wingnut” Weaver 3 steve Blank, michelle 
Kremer, Bob mignogna 4 Pat o’connell, A.J. collins 5 Bill and Lori Walton 6 irene and Kent maul, Joel cooper, Debbie naude 7 mark Pontius and cubbie 
Fink from the band Foster the People
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SIMA’S WAterMAn’S Weekend
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Coat, $1,290; blouse, $625; skirt, 
$625; necklace, $650; shoes, 
$595; sunglasses, $240; all at 
Max Mara, South Coast Plaza.

NBM20_Fashion-v5.indd   78 9/10/12   12:29 PM
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Our Readers

Living well is not a question of price, but of style. 
It’s the art of “knowing how to live.” 
Mastering that art takes passion.

PASSIONS
Art & Design 

Food & Wine

Style & Fashion

Philanthropy & Society

ACTIVITIES
Fine Dining

Traveling

The Arts

Speed & Sport

	A verage Age:	 45

	M ale:	 40%

	 Female:	 60%

	M arried:	 54%

	An y college:	 96%

	A verage home value:	 $1.8 million

	A verage Household Income:	 $225,000

READER  
DEMOGRAPHICS

The Newport Beach 
Magazine reader 
tends to be:

· Confident 
· Experiential 
· Independent
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Magazine
Editorial Calendar & Closing Dates

Issue 2013	E dit and features	 travel	A dvertising Sections	 space & materials close	 on sale Date

February/March 	 Health & Beauty	M exico/Baja	R eal Estate Showcase	 January 17	 February 1 
			   Health Providers

April/May	E at + Drink	L as Vegas	R eal Estate Showcase	M arch 21	A pril 5 
			R   estaurant Profiles

June/July	A rts Outlook	A rizona	R eal Estate Showcase	M ay 23	 June 7 
	 Home & Design		  Home Improvement Profiles

August/September	 Best of the Beaches	S an Francisco	R eal Estate Showcase	 July 18	A ugust 2 
	S ummer Fun		S  ummer Activites

October/November	 Fall Fashion	 Hawaii	R eal Estate Showcase	S eptember 19	O ctober 4 
			   Chef Profiles

December/January	 Newport’s Most Influential	S now Seekers’ Guide; 	R eal Estate Showcase	 November 21	D ecember 6	
	S tyle + Design	S an Diego	 Boutique Profiles

IN EVERY ISSUE:

The Arts: The best in the performing and visual arts 

Calendar: Key events and opportunities in the community

Fashion, Shopping & Retail: From luxury goods to local finds

Society & Social Coverage: From charity events to the best parties

Personalities & Profiles: Newport Beach’s leaders and influencers

Design & Décor

Real Estate

Restaurants and Cuisine

Health, Beauty and Wellness
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Newport Beach Magazine					  
	
 Size	 1x	 2x	 3x	 6x	

Full Page	 3,300	 2,900	 2,300	 1,900	

2/3-Page	 2,800	 2,300	 1,900	 1,600	

1/2-Page	 2,200	 1,700	 1,400	 1,100	

1/3-Page	 1,500	 1,200	 900	 700	

1/6-Page	 900	 700	 500	 400

Dining Guide

1/3-Page	 900	 800	 700	 600

1/6-Page	 600	 550	 500	 450

Artists and Galleries/ Dining Guide

	 1x	 2x	 4x	 6x

1/3-Page	 800	 700	 600	 500

1/6-Page	 500	 450	 400	 350

Laguna Beach Magazine
 Size	 1x	 2x	 4x	 8x

Full Page	 2,500	 2,100	 1,700	 1,400

2/3-Page	 1,800	 1,500	 1,300	 1,100

1/2-Page	 1,300	 1,100	 900	 750

1/3-Page	 900	 800	 650	 550

1/6-Page	 600	 500	 450	 400

Combo (ad runs in both Laguna Beach & Newport Beach magazines)

 Size	 1x	 2x	 4x	 6x

Full Page	 5,000	 4,500	 3,600	 3,000

2/3-Page	 3,400	 3,000	 2,600	 2,100

1/2-Page	 2,700	 2,300	 1,900	 1,600

1/3-Page	 1,900	 1,600	 1,300	 1,100

1/6-Page	 1,100	 900	 700	 600

Newport Beach or Laguna Beach Magazine
 Cover Positions			  per issue

Cover 2 spread			   5,500

Cover 3			   3,400

Cover 4			   3,800

All rates are NET 
	Non-profit organizations are entitled to a 50% discount from open rates. 
Guaranteed position available for a 10% surcharge. 
Ad design available: $150 minimum; additional hours at $150/hr. 
Early pay discount	 5% for prepayment of season at first ad.

Unparalleled Coverage of Newport Beach & Laguna Beach.
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THE FUTURE
WILL SKIMBOARDING 
GO MAINSTREAM?
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LAGUNA’S 
GROMS
TOP TALENT 
ON THE WAVES

RETRO BEACHWEAR
MAKES A SPLASH

SKATEBOARDING RULES
THE PROS AND CONS 
OF LAGUNA’S LAWS

ARTIST PAUL DARROW
BEACH TAKEOUT FOOD

LINDSAY DAVENPORT 
TRAVEL TO SAN DIEGO

AND MORE

+

PICTURED: 2012 WORLD CHAMPION 
SAM STINNETT
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Magazine
Advertising Specifications
Printing: Web offset; Binding: Perfect Bound; Magazine Final Trim Size: 9 width x 10.875 depth

Printing Specifications: Trim Size 9 x 10.875 Line Screen / Density 150 line / 300%
maximum density. This publication prints computer-to-plate. No film.

Ad Dimensions: All live matter must be at least 0.25(1/4) from the trim and a minimum of 
0.125(1/8) bleed added to all sides.

NOTE: All live matter must be at least 1/4” from the TRIM of the magazine. The bleed size 
listed above is the page trim size with 1/8” minimum bleed added to all sides. It is not the 
trim size. Make sure that copy does not run into the gutter on two-page spread ads.

Prepress Guidelines: Laguna Beach Magazine is a Macintosh format Computer to Plate 
(CTP) environment, Adobe

InDesign is the primary page layout program used. PDF/X1-a and Macintosh formatted 
InDesign documents are the preferred material formats. Your files will pass through a 
preflight operation to confirm all elements are present and correct. If there are problems, 
we will contact you and work to resolve them (with applicable charges). To minimize 
problems, please read and follow the guidelines below.

Digital file requirements: We accept the following native file formats: Adobe InDesign 
(preferred) *Adobe Photoshop and *Adobe Illustrator. You must package or collect all 
support files including fonts. Do not apply style attributes to fonts. Use only standard 
Adobe fonts in PC-created documents. Convert all PMS spot colors used in any 
application to CMYK.

Images: All images must be submitted (grayscale or CMYK) as native Photoshop psd, EPS 
or TIF at 300 dpi. (Images supplied at lower resolution will result in an inferior print quality 
that will not be the publisher’s responsibility.) Any images supplied as RGB, index, lab or 
containing color profiles will be converted to CMYK, which may result in an undesirable color 
shift. We can’t be responsible for files supplied in formats other than CMYK. Scaling, rotating 
or other image manipulation must be done prior to placement in the page layout program.

PDFs: PDF x1a files are acceptable only if they meet size, color and resolution 
requirements as detailed in the Images section above.

Proofs: For color-sensitive materials, a proof created to SWOP specifications is required. 
Ink jet and laser prints are acceptable for content only. We will not be responsible for 
color shifts on press if no approved color proof has been supplied.

Shipping: Please ship materials and direct questions to the following:

Newport Beach Magazine c/o Firebrand Media, LLC
Attn: Tina Leydecker
250 Broadway St., Laguna Beach, CA 92651 
Phone: 949/715-4100 Fax: 949/715-4106 
tina@firebrandmediainc.com

FTP Site Information: Call art department 949-715-4100 or
email at sonia@firebrandmediainc.com for instructions.
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Trim w/D: 5.25 X 9.875

1/2 Page
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MAGAZINE


